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This module is aiming at the understanding of the principles, philosophy and the
concept of Tourism Marketing. Tourism Marketing is examined both at a macro-level
(or tourism destination level) and at a micro-level (tourism enterprise level), in the
frame of the special features of the hospitality and tourism sector. Finally, the 7 “Ps”
of the total tourism marketing mix are being analyzed.

After successfully attending the module, the student will be able to:

e Understand and explain the concept of services marketing in the hospitality
and travel sector.

e Analyze the structure and the characteristics of the tourism supply and
demand, in relation to the marketing philosophy.

e Evaluate the main parameters that influence consumer behavior in tourism.

e Explain the principles of the tourism market research.

e Design and explain the process of market segmentation and targeting, as well
as tourism products’ positioning in different target groups.

e Develop the concept of tourism marketing mix for a specific product/service.

e Implement the process of preparing successful marketing plans in real
products/services of the tourism industry.

General Competences

Taking into consideration the general competences that the degree-holder must
acquire (as these appear in the Diploma Supplement and appear below), at which of
the following does the course aim?

Search for, analysis and synthesis of Project planning and management

data and information, with the use
of the necessary technology Respect for difference and multiculturalism

Adapting to new situations Respect for the natural environment

Showing social, professional and ethical




Decision-making responsibility and sensitivity to gender issues

Working independently Criticism and self-criticism

Team work Production of free, creative and inductive
thinking

Working in an international

environment ..

Working in an interdisciplinary Others...

environment

Production of new research ideas

Search for, analysis and synthesis of data and information, with the use of
the necessary technology

Decision-making

Working independently

Team work

Production of free, creative and inductive thinking

Working in an international environment

Production of new research ideas and complex marketing issues handling
Project planning and management

Production of free, creative and inductive thinking.

SYLLABUS

The concept of tourism marketing. Analysis of supply (structure and
characteristics of the tourism industry). Analysis of demand (patterns of
tourism and consumer behavior).

Buying decision process and consumer behavior. Consumer psychology.
Consumer needs, demands, and wants.

Principles of marketing research (primary and secondary sources,
questionnaires, marketing information systems).

Tourism Market segmentation and targeting, positioning of tourism
products.

Tourism product: product image, branding, brand loyalty, differentiation,
product analysis. New product development, product life cycle, unique
characteristics of the tourism product.

Communication & promotion mix: communication models, advertising
objectives and strategies, objectives and techniques of sales promotion,
public relations and personal selling.




e Distribution in tourism market: distribution channels, intermediaries,

distribution channel selection, intermediaries’ strategies.

e Price: elasticity of demand, price flexibility, influencing parameters of pricing

decisions, price different

iation, pricing methods.

e The three additional “Ps” of the tourism marketing mix: the People, the
Process, the Physical Evidence of services.

e Designing and implementation of Tourism Marketing Plans.

TEACHING and LEARNING METHODS - EVALUATION

DELIVERY|
Face-to-face, Distance learning,
etc.

e Face-to-Face

e Synchronous Distance Learning using New

Technologies.

USE OF INFORMATION AND
COMMUNICATIONS
TECHNOLOGY|

Use of ICT in teaching,
laboratory education,
communication with students,

e Use of ICT in teaching (PowerPoint

presentations delivered over Zoom, a web-

based synchronous-learning platform)

e Communication with students on the

Moodle platform and by email

e PowerPoint slides and related learning

material are uploaded on the Moodle

platform to facilitate the learning process.

TEACHING METHODS . Semester
Activity
workload
The manner and methods of| o tires 30
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P ) f " 4 Study of exercises that emphasize 10
analysis of  bibliography, i )
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" .. . .. |lanalytical discussion with
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etc students in the frame of
' interactive teaching
ITeam Project 40
Self-directed Study 50

The student's study hours for|

each learning activity are given




as well as the hours of non-

directed study according to the|

Description of the evaluation
procedure

Language of  evaluation,
methods of evaluation,
summative or  conclusive,
multiple choice questionnaires,
short-answer questions, open-
ended questions, problem
solving, written work,
essay/report, oral examination,
public presentation, laboratory)|
work, clinical examination of
patient, art interpretation,
other

Specifically-defined evaluation
criteria are given, and if and
where they are accessible to

principles of the ECTS Course total 150
STUDENT PERFORMANCE e Assessment methods comprise a final project
EVALUATION (which accounts for 100% of the total mark).

students.

e Students are assessed in Greek.

e Oral examination for SLD.
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