Nik6Aaog - Mewpyiog KapaxdAng

Ap. M.A., Emikoupog Kabnyntig Mavemornuiou Ailyaiou (®PEK Aiopiopol 255/1.
79.2.2022) - Biwoiun ToupioTik Kal MoAimioTik Avdtrtuén / MdpkeTivyk MoéAswv Kai
ToupioTikwyv Mpoopicuwyv

TnA. 6936495339

e-mail: karachalis@gmail.com, nkarachalis@aegean.gr

LinkedIn: gr.linkedin.com/in/nicholaskarachalis

Academia https://uth.academia.edu/NicholasKarachalis

ETtrikoupog kaBnyntig Tou Tunpatog Oikovouikig kai Aloiknaong Tou MNavetmoTtnuiou Aryaiou,
ouvepyatng Tou lMavemoTtnuiou TNG OuTpEXTNG Kal €I0IKOG EUTTEIPOYVWHOVOG 0€ BEpara
QOTIKOU TOUPIOPOU Kai TTOAITiopou otnv E.E.. 'Exel exteTapévn OIOOKTIKA EUTTEIpIA O€
MeTaTTTUXIaKO eTTiTTEdO OTa AMNMMZ Zxediaoudg Kar Avattugn ToupiopoU Kai MoAImiopoU Kai
MoAeodopia-Xwpotagia Tou [lMavemoTtnuiou ©gocgaliag, wg didAokwv aTo TourHer TU
XapokoTreiou kal TG ZopPovng, ws PéAog ZENM oto petamtuyiakd Trpdypapua Aloiknon
MoAimoTikwy Movédwy oto EAANVIKG AvoikTd Mavetmiotiuio kal MNMoAImoTiKAg Aloiknong kai
Avattuéng oto Avoiktd lMavemoTtiuio Kutrpou, wg €mMOKETTNG KABNynTAG oT10 AlgBvEg
MavemoTAuio oTO0  ayyAOQWVOo JETATITUXIOKO Trpdypauua Hospitality and Tourism
Management. ‘Exel 810G&€I GTA TTPOTITUXIAKA TTPOYPAPUATA TOUu TURHaTog Mnx. XwpoTagiag,
MoAeodopiag & MMepipepelakAg AvATITUENG Kal Tou TPAPATOG ToAITIopoU, AnuIoupyIKwyY
Méowv kai Biounxaviwv oTto lMavemotiuio Osooaliag kal oto TuAPa Mewypagiag Tou
Xapokotreiou MNavemmoTnuiou. Karoxog d1dakTopikoU TiTAou Tou TuruaTtog OIKOVOUIKAG Kal
Mepipepeiakng Avartugng tou [lavreiou MavemoTtnuiou pe Béua tnv TTONITIOTIKA KOl
ToupioTikA ZTpaTnyIkr Twv MNoAcwyv. Katéxel yeTatrTuxiako Titho «Master of Arts in European
Urban Cultures» o otroiog atmovéuetal atré Koivou amd Ta avemaoThuia Free University of
Brussels, University of Tilburg, Manchester Metropolitan University ka1 University of Arts and
Design of Helsinki kai mTuxio Oikovouikrig kai Mepipepeiakig AvdamTuéng Tou [lMavreiou
MavemoTtnuiou. YT pée €mMOTNUOVIKOG ouvepydtng Tou IvoTitoUtou  [epipepelokig
AvaTtrtugng Tou lMNavTteiou MavemmoTnuiou o€ Béuata TTOAITIOPOU/TOUPIoPOU £wg To 2009 Kal,
katémiv, Tou EpyaoTtnpiou ToupioTikoUu Zxediaouou, ‘Epeuvag kal TOAITIKAG Tou
MavemoTnuiou ©cooaliag £éwg 1o 2022. 'Exel euTTeIpia 0Tn oUVTALN EPEUVNTIKWY TTPOTACEWY,
KOl EKBECEWV EUTTEIPOYVWHOCUVNG, GTN JIAXEIPION EUPWTTAIKWY TTPOYPAUUdTWY (Innovative
Actions, Interreg, ESPON, Culture, K.4.). Eival €TTIKEQAANG EUTTEIPOYVWHOVAG/EIONYNTAG TOU
mpoypauuarog URBACT kai a§iohoynTng yia Ta Horizon 2020 kair Maric Curie. ETriong éxel
EUTTEIPIO WG €1I0NYNTAG O€ TTpoypduuata emudpewaong (INEM/EKAA, EZAA, META, k).

Ektmraideuon
e  2009-2010: MetadidakTopikdg YToTpo@os IKY oTig Z1moudég Xpriong EAeuBepou Xpdvou
(Toupiopdg - Avawuxr) HME BOEua TIGC OIKOVOMIKEG KOl TOUPIOTIKEG ETTITITWOEIS TNG

dlopydvwaong QeoTIBAA TTOAewV oTnv EAAGDQ.
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2002-2007: AiddkTopag MNavteiou MavemmoTnuiou otov Topéa MOMITIOTIKAS Kal TOUPIOTIKAG
AoTIknG MoAImkAG (TuRua Oikovouikng kai Mepipepeiakng AvaTttugng) pe Babud “Apiota’.
O¢ua AidaktopikAg Alatpifg: “MoAmopdg kai Tomikry AvamTtuén: O poAog Twv
TTONITIOTIKWYV KOl TOUPIGTIKWYV TTEPIOXWV OTIG OUYXPOVES TTOAEIG”. H ekTTOvnon Tng d1aTpIng
TIPAYUATOTTOIRNONKE PE UTTOTPOYIa Tou IdpUpaTog KpaTikwy YTTOTPOQIWV.

1997-1998: Aiatunuatiké MetamTuxioké MNpoypaupa Master of Arts «European Urban
Cultures» oe Bépara aoTikng TOAITIOTIKAG TTOAITIKAG (Free University of Brussels, the
Catholic University of Tilburg, the Manchester Metropolitan University and the University
of Arts and Design of Helsinki). TitAog AlaTpIfng: “Néeg AoTIKEG TTOMITIOTIKEG ZTPATNYIKEG
Kal Meta-Blopnxavikdg xwpog: Téoaepa TTapadeiyuata g TECOEPIG XWPES.

1993-1997: MNavreio MavemoTtApio Koivwvikwy kai MoAmkwy Emmotnuwy, Tufua AoTIKAG
(peTéreimra Oikovopikng) kal MepipepeiakAg AvATITugNG.

2° [upvdaio — AUkelo BoUAag, Zemréuppiog 1987 — louviog 1993

A1dakTikn Eptreipia

©2022-cnuepa: Mavemotiuio Alyaiou, Etrikoupog KaBnyntig TuRuatog OIKOVOUIKAG Kal
Aloiknong ToupiopoU — AvTikeipyevo: ZTpatnyikf Aloiknon ToupioTikwy MNpoopiopwyv (
MeTamrTuxiakéd AMNM, Mpotrruxiokd MaBnuara)

2009- 2021: MavemmoTAUIo @cooaAiag
- 2020-2021 : AidGoKwv Turuartog MoAimopou, Méowv kair Anuioupyikwv Blopnxaviwv
(Md&Bnpa: MoAimiopdg, Oikovouia kai Anuioupyikég Biopunxavieg: Kpimikég MNpooeyyioeig).
- 2009-2011, 2012 - ofpepa: AiIddokwyv oto TuApa Mnxavikwv XwpoTagiag, NoAsodopiag
& Mepipepeiakng AvaTtuéng Tou MNavemmoTnuiou Oeooaliag oTa TTPOTITUXIAKA JaBruaTa
«MdpkeTivyk TétToU», «ZTpatnyikég AvamTuéng kai Alaxeipiong Twv MéAewvy», «ACTIKA
Avatthaon Avayévvnon kal AvaTTTugn», «Zxedlaoudg Toupiouou kal EAeUBepou Xpovouy,
(Me ouppBaon 407/80 1 wg MavemoTnUIoKOg YTTOTPOPOG).
- 2014-onuepa: EEwTtepikOG OIOAOKWY OTO OIATUNUATIKG WETATITUXIOKO TTPOYPOUUA
«Zxedlaopog kar Avatrtugn ToupiopouU kai MoAImopou», ota pabriuara «Aiaxeipion Kai
MépkeTivyk ToTTOUY®, «ApacTnpidTnTeg EAeUBepou Xpodvou kal AoTIKA Avayévvnon» Kal
«Ei1dIka 'eyovaTa kai Totmik AVATTTUEN».
- 2011-2017: EEwtepikOG AIBACKWY OTO METATITUXIAKO TTpOypappa  «XwpoTagia,
MoAeodopiax» ota pabruara « Xwpik AvaTttugn» kal « ApactnpidtnTeg EAeUBepou Xpbdvou
kal Biwowyn Aotikfy Avamtuén» (to NMMXZ €xel madoelr Tn Asiroupyia Tou) Kal OTO
METATTTUXIOKO TTPOYPAPUa 0TO uaBnua Xwpikry Avattugn tou NMME Xwpik AvaAuon Kai
Aiaxeipion MNepiBdAAovTog (To NMME éxer Traloer Tn AsiToupyia Tou).
- Méhog TOU Epyaotnpiou ToupioTikoU 2xediaouoU, ‘Epeuvag kai  TlOMITIKAG
(http://lwww.prd.uth.gr/sites/tourism/index.htm ).
- Eionynmg oto «[Mpdypappa Emkaipotroinong yvwoewv amogoitwv AEl otnv
opyavwan, OI0iknon TOUPIOTIKWY ETTIXEIPACEWY KAl OTNV  TTpowdncn TOUPIOTIKWYV
TTPoopIoUWVY» Tou Emixeipnoiakou Mpoypdupatog «Ektaideuan kar Aia Biou Mdnon»
(ouvtoviouég: MavemmaTtrpio Alyaiou), 2014-2015. .



- EmoTtnuovikog Zuvepydtng tou Epyactnpiou ToupioTikoUu Zxedlaouou, ‘Epguvag kal
MoAiImikng Tou Tunuatog Mnxavikwyv lMoAeodopiag kar Mepipepeiakng AvAaTTTuéng Tou
MavemoTtnuiou @sooahiag (2009-chuepa).

2009 — onuepa: Méhog Z.E.MN. Tou peTaTrtuxiakou TTpoypdauuatog Aloiknong MoAITIGHIKwY

Movdadwv (AMNM) Tou EAAnviKoU AvoikTou lMavemmatnuiou otn OepaTikr evétnta ANM 60

«Oikovopia Tou MNoNITIopoU» Kal EMRAETTWY PETATITUXIOKWY EPYaTIWwyY (To £Tog 2017-2018

eTiBAeyn epyaciwyv kal oTn Aloiknon ToupioTikKwv ETTIXEIpAoewy).

2009-onjuepa: EmoTtnuovikog ouvepydtng OAAavdikou IvaTitoutou ABAvag (www.nia.gr).

AlopyavwTng/OI0doKwy  Bepiviov  TTAVETTIOTNUIWY  O€  ouvepyacoia [Pe  OAAavdIKG

TTAVETTIOTAMIA:

o Summer University Tussen Marmer en Beton pe 8épa tn Olaxeipion TTOMITIOTIKAG
kKAnpovouidg (CLUE VU Amsterdam) (2009-2011)

o Confronting the Classics in Rome-Athens (NIA, KNIR) (2014-2018)

o Summer University Visual Ethnography of Cityscapes (University of Leiden, VU
Amsterdam) (2015-2019)

o Summer University Dynamisch erfgoed: de stad in beweging pe 8éua 1n oxéan moAng
Kal TTOMITIOTIKAS KAnpovouidg (University of Utrecht) (2018-cAiuepa)

2019-onuepa:  EE.  Aiddokwv  oto  ayyAdpwvo MSc Tou  XapoKoTrElou

MavemoTtnuiou/TavemoTnuiou University of Paris 1 — Panthéon Sorbonne (IREST -

Institut de Recherche et d’ Etudes Supérieures du Tourisme) kai 1o MavemoTtruio Alyaiou

Sustainable Tourism Development: Cultural Heritage, Environment, Society, Md&bnua

Heritage Tourism Management.

2011 — onAuepa:  Eionynmg INEM/EKAA oto tpoypappa "AcTikég AvarrAdoeig”

(Xpnuatoddtnon AoTikwv AvatmmAdoewv), «O TTONITIONOG WG POXAGG avaTTugng», «Oi

¢€utrveg TOAeIg kal To place marketing wg epyaleia avarTuélokou oxedlooPoU».

Eionynmg¢ EKAA/EXAA otnv e1dikeuon MNoAimioTikh Aloiknon (2018) ato pdénua «lMopoil,

Xopnyieg, Emevduoeig kal n Aglotroinoig Toug ota TTAaiola MoAmoTikwy MNMoNITIKWY» Kal

eMPBAETWY OITTAWPGTIKWY EPYACIWY.

2016 — 2020: Emokémtng Kabnynthg oto Aiebvég MavemoTruio EAAGdag ato pdobnua

Sustainable Tourism Planning, Special Interest Tourism kai Tourism Management GTo

MSc in Hospitality and Tourism Management (to 2016-17 oto MSc Environmental

Management and Sustainability). ETTiBAeywn YETATITUXIAKWY EPYATCIWV.

2017-2018: Aiddokwyv 407/80 oto TuAua MNewypagiag - Xapokdtreio MavemoTAiyio oTo

paBnua «Eidika Ofuara Oikovouikfg lewypagiag» - Eapivé EEdunvo (Autdévoun

AidaokaAia péow EZTA).

2015-2016: MéAhog ZEIN Tou petamTuxiakoU TTpoypduuaTtog MoAmoTikrg AvdamTuén Kal

MoAimkn (MMA) Tou AvoikTou MavemoTtnuiou Kumpou - Ogpatiky Evornra MMA 521

«Oikovopia Tou TMoAimiopoU kai Alaxeipion MoAimioTikwyv Opyaviopuwv» Kal eTMIRAETTWY

METATTTUXIOKWYV BIaTpIBWYV (UE cuuBacn yia 1o eapivo ¢dunvo 2014-2015 kai 2105-2016).

2011- 2013: Eionyntrig oTo MNpdypaupa ¢ amootdoewg ekraideuong Tou MNMpoypduuarog

ESPON2013, ESPONTRAIN, EAAnVIKG 2npueio ETragpric ESPON.
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e 2002 — 2008: AidakTiky cuppeToxy ota padnuata «AcoTikr Mewypagia», «MoATIOTIKA
AvaTtrtugn kai MoAimikA» kal «MoAimoTikr) Avarrtugn: Aiebvng kai Eupwtraikiy AiGotaon»
TOU TIPOTITUXIOKOU Trpoypdupatog OikovouikAg kai [MepigpepeiakAg AvamTuéng Tou
Mavteiou MavemoTtnuiou (2002-2003, 2003-2004, 2004-2005, 2005-2006, 2006-2007,
2007-2008). AIDaKTIK) CUPMETOXN OTO HABNnua «MoAITioTIKr) ATTokéEVTPpWON, MoAITIoUSG Kal
AoTikr] Avalwoyoévnon» Tou A’ EEGunvou Tou PETATITUXIAKOU TTPoyPauuaTog OIKOVOUIKAG

kai Mepipepeiakng Avamtuéng Tou MNavreiou MNMavemmioTnuiou.

EmayyeApaTikni Eptreipia

e 2009- onuepa: Emortnuovikég Zuvepydtng Tou EpyaocTnpiou ToupioTikoU Zxedlaouou,
‘Epeuvag kai MoAimikAg Tou TuAuatog Mnxavikwyv [MoAeodopiag kal lMepipepeiaknig
AvaTtrtugng Tou lMNavetmoTnuiou @ccoaAiog — ZUPPETOXA O€ EPEUVNTIKA TTPOYPANKATA Kal
ouvepyaaoieg pe OTA Bdoel TTpoypauuatikAg ouupacng.

e 2018- onuepa - EEwTtepikdg ouvepydtng Tou Honours College Tou lMavemaoTtnuiou g
OuTtpéxtng.

e 2013- onuepa: Méhog Tng Aiotag Twv URBACT Lead Experts oe 6éuara ToOTTIKAG
Oikovouikng Avattugng kai Texvwv/TIoAImiopou oTig TToAelS. Eidikog Eilonyntng yia Tnv
EANGOa/KUTTpo 010 Trpdypauua URBACT (URBACT Local Support Groups - National
Capacity Building Scheme) Ekmaideutig ato Oepivé Mavemotipio URBACT 2016.
ZuvTtovioTrg aTto &iktuo URBACT REefill (Anpioupyikr) Emavdaypnon Krnpiwv) yia 1o Afjuo
ABnvaiwv (2016-2018).

e  2012- oApepa: MéNog Tng Opadag Creativity Platform otn ©@eocoalovikn atmd tnv idpuon
(MKO pe otéxo TnVv utrooTrpign Kai OIKTUWGON SNUIOUPYIKWY OPAdwWY Kal KAANITEXVWV).

e 2018-onuepa: Zuvidputig etaipiag Territorial Capital Institute (TCl) 710 2018

https://territorialcapital.institute

e 2002 - onuepa: OIKOVOUOAGYOG — XpnuUATOOIKOVOUIKOG 2UpuBoulog - EAeUBepog
EtmrayyeAuaTiog/ Adeia AoyioTth) Kart. I'. (KAA 66199100).

e 2009 — 2020: EpTtreipoyvwypovag ato poypaupa «Creative Europe» atov EKTEAECTIKO
Opyaviopd Ekmraideuong, OTmikoakouoTikwy OepdTwyv kai MNMoAmopou (EACEA) Tng
EupwTraikrg EmtpoTirg — MéAog Tng AioTag gutreipoyvwudvwy (pool of experts) yia tnv
MoAmoTikA MpwTelouca TG Eupwtrng.

e 2016 —2018: EmoTnuoVvikog ouvepydatng E.A.T.A. Afjpou ABnvaiwv.

e 2014 —2018: EEwTepikdg Zuvepydtng TnG EIBIKAG YTNpeoiag Z1paTtnyikAg, Zxedlaouou Kal
AGloAdynong. Movada Ztparnyikig kar MNMapakoAouBnong lMoAITikwy Tou YTroupyeiou
AvaTTTUgnG.

e 2007 - 2010: EIOIKOG ZUMBOUAOG OTNV €TAIPIO EQAPHUOYWYV VEWV TEXVOAOYIWV CTOV
TTOANITIONG ANAZ.

e 2002 -2010: EmoTnuovikég Zuvepydrtng ato lvaTitouTo Mepipepeiakng AvamTuéng (Kévtpo
MoAimoTikAG TMoAimikAg) Tou [lavreiou [MavemoTnuiou. YTeUBuvog yia Tnv UTTOROAN
TIPOTACEWY, TNV TrapakoAouBnon kal afloAdynon UPWTTOIKWY KOl AVOTTTUEIOKWY

Tpoypauudtwy. YTelBuvog yia 10 EBvIKé Aiktuo [lepipepelokAg  KalvoTopiKrg
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Z1patnyikng. Tnv mepiodo 2002-2004, oTéAexog TnG povadag diaxeipiong (management

unit) Tou Tpoypduparog Kaivotopikwv Apdoewv TG lMepipépeiag 2tepeds EAAGDOG

(RISE), xpnuartodoTtouuevo amd Tnv EupwTraikr) Emitpot) — A MNepipepeiakng MoAITIKNAG.
e 2001-2002 : MNMavteio MavemaoTtAuio - OpyavwTikr Kai payparteiakr YooTrpign AieBvwv

Zepivapiwv pe Bépa «Iimproving Intercultural Academic Communication within Historical

Practices» pe auvtovioT 1o MNavemaoTAuio Tou Nijmegen (IP Project, Socrates Erasmus).
e 1999-2000: ZTpaTIWTIKA BNTEIQ.

Anpooigtosig
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(A2) Atpvep A., KapaxdAng N., (emiy.) (2012), Marketing kar Branding rou Témou: H Aigbvrig
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EmpuéAeia Oepatikol Teuxoug AieBvoug EmoTnuovikou Mepiodikou
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experimentation and spontaneity as key elements of destination marketing approaches in
European cities» Paper at the IPBA 5th Annual Conference, Barcelona, 7-9 December 2021.
(E3) Papantina T., Karachalis N. (2021) Exploring the main elements of a post Covid- 19
destination management and branding strategy for the city of Kastoria. in Christou E. and
Fotiadis A. (Eds.) Restarting Tourism, Travel and Hospitality. Thessaloniki, Greece, 2021: IHU-
SEB (Vol 2).

(E4) Giorgou F., Karachalis N. (2019) Supporting Accessible Tourism through Gamification:
Branding Thessaloniki” Paper at the IPBA 4™ Annual Conference, Volos, 27-29 November
20109.

(E5) Karachalis N. (2019), “Athens’ Appeal as a City in Crisis, the image of Berlin and some
more place branding dilemmas”, Paper at the IPBA 4th Annual Conference, Volos, 27-29
November 2019.

(E6) Deffner, A, Metaxas T., Karachalis N., Topaloglou L, Sirakoulis and Psatha E. (2019)
“Participatory Cross Border Place Marketing between Greece and Albania: A methodological
approach”, Paper at the IPBA 4th Annual Conference, Volos, 27-29 November 2019.

(E7) Karachalis N. (2018) «Athens‘ Tourism Appeal as a City in Crisis, Seminar “Troubled
Attractions”, Tourism and Place Marketing Research Group, School of Business, University of
Leicester, 5-6 June 2018.

(E8) Karachalis N., Deffner A., (2017) “Culture-led city branding and the impacts of mega
events: the ECOC 2021 bids in Greece”, Paper at the 54éme Colloque de 'ASRDLF se tiendra
conjointement avec et le 15éme Conférence de la section Grecque de 'ERSA, 5-7 July,
Athens.

(E9) Deffner A., Karachalis N. (2014) “The elaboration of a city marketing plan for Kozani: A
planning response to socio-economic pressures?, Paper at AESOP 2014 Conference, 9-12
July, Utrecht.

(E10) Karachalis N., Tsapari O. (2013), “Local Music Scenes, City identities and Urban
Regeneration: The case of Perama in Greece”, paper at the Echopolis-Days of Sound,
International Conference, 29 September — 3 October 2013, Athens

(E11) Deffner A., Karachalis N., Metaxas T. (2013), “Place/ City Marketing and Branding in
Greece: Theory, practice and teaching of a multidisciplinary subject”, paper at the “Changing
Cities” Conference, Skiathos 18-21 June [CD ROM].

(E12) Deffner A., Karachalis N., Psatha E. (2013), “Designing a city branding strategy for Volos:

Key issues and dilemmas”, Eiorijynon oto 3rd International Place Branding and 2nd Institute of
7



Place Management Conference. The Business of Place: Critical, Practical and Pragmatic
Perspectives. p.64-73, Manchester Metropolitan University, Manchester 14-15 ®¢Bpouapiou
2013.

(E13) Karachalis N. (2012), «City Center Neighbourhoods, Culture-led Regeneration and the
role of Branding: The case of Psiri in Athens», In International Place Branding Conference,
Special Edition Conference Proceedings, 20-21 January, Utrecht, pp.105-118 (ISBN
9780955173288).

(E14) Karachalis N., Deffner A. (2011), «Cultural Industries, Creative Clusters and City
Branding: The Case of Athens”, Eiorjynon oto European Urban Research Association (EURA)
Conference “The City without Limits”, 23-25 louviou, Kotreyxdyn 2011.

(E15) Karachalis N., Dracaki L. (2011) “The effects of cultural tourism and leisure developments
on the daily operation of the historical city of Athens”, 10th international conference on Urban
History, Specialist Session “Historical European towns and cultural tourism. Transformation of
the urban historical tissues in the 21st century”. Ghent, 1-4 Sept. 2010

(E16) Konsola D., Karachalis N. (2008), The creative potential of medium-sized greek cities:
critical reflections on contemporary cultural strategies, Sustainable City and Creativity
Conference, CD Napoli, 24-26 September 2008.

(E17) Papadaskalopoulos Ath., Christofakis Em., Karachalis N. (2007), «EU-Supported
Regional Development after 2007: Lessons Learnt and Future Priorities of the Greek Regions
Falling under the New “Competitiveness” Objective Programmes», Conference Selected
refereed papers, oeh. 32-61 University of Thessaly Press, Volos.

(E18) Karachalis N., Kyriazopoulos E. (2006), «Greek port cities in transition: Regeneration
strategies, waterfront development and the role of cultural and tourist resources», CD
MpakTikwyv Zuvedpiou, 46th ERSA Congress, 08/30-09/03, Volos, Greece.

(E19) Karachalis N., Kyriazopoulos E., Lourantos N., “The re-use of post-industrial space and
waterfront development, The case of the Stone Loft (Maritime Tradition Museum) in Piraeus”,
International Conference «European City in Comparative Perspective», CD Panteion University
27-30 OkTwpBpiou 2004, ABrva.

KepdAaia og eAAnvikoUg ouAAoyikoUg TOUoUC e Kpion

(£T1) KapaxdAng N., Tpakéoag K. (2019), «[MoAimioTikdg Zxedliaoudg, Totmikég KoivotnTeg,
>uppetoxikég Aladikaoieg Afqwng Atropdoewyv kal Crowdsourcing. H gutreipia Twv eAANVIKWV
moAewv» oT1o Koppég ., KouphioUpog H., Kokkivou AIK., (€11.) 20yxpova Keiueva Koivwvikwv
Emornuwyv kai Newypagiag: Ocwpia kai MNoAmikég, MavemoTAiuio Ayaiou oeA. 90-102, ISBN:
978-618-00-1695-6.

(£T2) KapaxaAng N. (2018) «H cupfoAf Twv véwv Xwpwv TTOAITIoNoU oto branding Tng
ABAvag: Eukaipieg kal AIAfppaTa» ato Kovtoxpriotou M. (e11) Aiebvécg lMNyveaBai kai MNoAimioudc,
0. 231-254, Ekddoeig |. Z156é€png.

(£T3) KapaxdAng N. kai Aépvep A. (2016) «MoAmoTikr) olkovopia, €IdIKA yeyovoTa Kal
TAUTOTNTA TNG TTOANG: N diEkdiknon TnG avdBeong Tng MoAimoTIknS MpwTelouoag TnG Eupwting
yia 10 2021» oto Audikog B., Kahoyepéang AB. (2016), Keiueva yia tn Anuioupyikny Oikovouyia,
Ayopéc, Epyaaia, lNoAimikéc, oeA 169-196, Ekd. ETTikevTpo.

8



(£T4) KapaxaAng N.(2015) «ZTpaTtnyikég dlaxeipiong Tng €IKOVAS Kail TNG TTPOROANAG TwV TTOAEWV
(city branding) kai TTOAITIOTIKA avalwoyovnon» oto MouAiog K.4., lMoAmouikn Aiaxeipion,
Tomkn Koivwvia kai Biwoiun Avdamruén KaAmog EAnvikd Akadnuaikd HAekTpovikd
2uyypduuara kai Bonéiuara, ABrva.

(£T5) Zkoupag A., Xpioto@dkng E., KapaxadAng N. (2012), «Z1parnyikég Branding kai ToTmiknA
AVATITUEN O QTTOUOVWHEVEG OPEIVEG TTEPIOXEG: H Tepimmwon Twv Trepioxwy TuAAnpiag-
MapaBdoag Tng Kutrpouy, apBpo 1o Aépvep A., KapaxdAng N., (emp.) (2012), Marketing kai
Branding tou Toémou: H Aigbvric Eumeipia kai n EAMnvik mpayuarikérnra, BoAog:
MavemoTtnuiakég Ekdooeic @eooaliag,ael.303-322

(ZT6) Aépvep A., KapaxdAng N., Meta&dg ©. (2012). To MdapkeTivyk kai Branding Totrou oTnv
EAANGSa: H Bewpia, n mpakTikh Kal n 810a0KaAia evOG TTOAUETTIOTAHOVIKOU QVTIKEINEVOUY, GpBpo
oT1o Aépvep A., KapaxdAng N., (emy.) (2012), Marketing kar Branding rou Témou: H AigBvrig
Eumreipia ka1 n  EAMnvikip  mpayuanikdérnra, BoAog:  MNavemotnuiokég  EkdooEIg
@ecoahiag,aeA.17-40

(XT7) KapaxaAng N. (2011), «Biwoiyeg TTOANITIKEG €TTAVAXPNONG KTIPIOKWY CUVOAWYV Kal
OpaoTtnpIdTNTEG TTOMITIOMOU Kal avawuxAg: NEol «evAAAAKTIKOI» TTONITIOTIKOI XWpEOl OTO
AuoTepvTtap Kal Tnv ABrivay, atov Aepabdg Z (e11.) Emiornuovikd Touo mpog tiun tou Kabnyntn
1. Aoukdkn, MNavrteio MavemaoThpio, ABrva, Aapddvog/Gutenberg oeA. 370-390.

(£T8) KapaxadAng N. (2011), «ZUYKEVTPWOEIG TIONITIOTIKWY ETTIXEIPACEWY KAl QOCTIKN
avadwoyovnan: AlammoTtwaoelg amd tnv mepioxn Tou WYuph» oto Yuxapn ., dwtn . (emp.),
Aortikn Avarrruén otnv EAAGda kai tnv Evupwrraikn Evwon, BoéAog: MavemoTtnuiakég Ekdooeig
Oeocoahiog, oeh.521-537.

(£T9) KapaxdAng N. (2006), «O pbéAog Twv VEWV TEXVOAOYIWV KOl TNG EIKOVIKNAG
TTPAyUATIKOTATAG OTNV aVATITUEN TOU TTOAITIOTIKOU TOupIoPoU oTIG EAANVIKEG TTEPIPEpEieS: H
TEPITITWON TNG 21epeds EANGDag», oto Kokkwang X., dwng I., MNepipepciakn Emaornun kai
loAimikn: EAAGOa kai BaAkavia, oeh. 173-184, Ekd. EAAnvikSé Turua EupwTraikig Etaipiag
Mepipepeiakng EmoTAung — NkoBooTn, ABrva.

(£T10) KapaxdaAng N., Kupiagoétmouhog E., Aoupdvtog N. (2005), «H emmavaypnoiyotroinon
Blounxavikwv xwpwv o Aiydvia — H mepimrwon tng méANg Tou lMeipaid kar Tou Mouoegiou
NauTikig Napddoong» oto A. Zatrouvdkn-Apakdkn, H EAAnvikr [16An ot lotopikn [NpooTtTTikn,
oeh. 70-81, Ekd. Aibvikog, ABriva 2005.

Z. ApBpa dnuoaicsuuéva ae EANVIKA ETITTNUOVIKA TTEPIOBIKA LIE KPION

(Z21) KapaxdaAng N. (2021) «H mrpoowpivr) oT€yaon o€ KEVA KTHPIA KAl KATAOTAPATA WG PHECO
UTTOOTHPIENG TNG DNUIOUPYIKAG OIKoVoiag: KaAég TTpakTikéG atrd Tig TTOAeIg Tou URBACT Refill,
ApBpo a1modekTd TTPOG Onuoaicucn oTo TePIodIKG Acgixwpog, Eidikd Teluxog 30 xpdvwv
TMXMMNA, 34.

(22) KapaxdaAng N. (2017) «H avadeign Tou TOTTIKOU TTOMITIONOU WG KUPIO OTOIXEIO TAUTOTNTAG
TWV TTOAEwV Kal n ouZATnon yia 1o JApPKETIVYK TTOANG oTnv EAAada», Trep. Mewypagicg, 1.30,
oeh. 30-40.

(Z3) Kévooha Nrt., KapaxdAng N. (2010), «lMoAmoTik Apdon kai Tomkr AvdamTuén: Ta
@eoTIBAA OTIG €AANVIKEG TTOAEIG TNG TTEPIPEPEING», APBPO OTO ETMIOTAMOVIKO TTEPIODIKO
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EmbBewpnon Amokévipwaong, Tomikng Autodioiknong kai lepipepeiakns Avamruéng. T. 60,
oeh. 56-68.

H. Epyacgies dnuooisuuéves og TPAKTIKA eEAAnvIKoU ouvedpiou ue kpion

(H1) lNoutou M., KapaxaAng N. (2022) «Biwaiyeg TOUPIOTIKEG OTPATNYIKES yia TNV avafiwaon
OIKIOPWY: TO TTPOTUTTO avAaTTuéng Tng BauBakoug Aakwviag», EioAynon oto 6o Zuvédpio
MoAeodopiag XwpoTtagiag kai Mepipepeiakng Avattuéng, Bodog 31/9-2.10.2022,

(H2) Matpivou M KapaxdAng N. (2022) Xaptoypa@non ONPIOUPYIKWY Kal TTONITIGTIKWV
Biounxaviwy kai n Asitoupyia Tou ToTTikou dikTuou Magnet Community otnv Trepioxn Tou BéAou
Eiorlynon oto 60 Zuvédpio MNoAeodopiag Xwpotagiag kar Mepipepeiakng AvamTuéng, BoAog
31/9-2.10.2022,

(H3) KapaxdAng N. (2019) «H epriuepn XpAon KEVWV KTNPiwv wg £pyaAgio uttooThnpiEnNg TG
TTONITIOTIKAG OIKOVOUiag», eiI0r)ynon oT1o 4° Zuvédpio MoAITIoTIKES Kal AnuioupyikEG Blounxavieg
— Tdoeig kal eEENIEEIC oTnNV £peuva Kal TIG TTIOAITIKESY, MMO, @eooalovikn 29-30 MapTiou 2019.
(H4) KapaxdaAng N. (2017) «H xpAon Tng TOAITIOTIKAG dpacTnpIidTNTaG Kal TwV XWPWwV
TIOMITIGHOU OTIG OTPATNYIKEG WAPKETIVYK TWV EAANVIKWY TTOAEwV: Avadeign A EpyaAeiotroinon;»,
elofiynon oto 2° lMaveAAnvio Xuvédpio MdpkeTivyk kai Branding tou Totrou, MavetmoTipio
Oeooahiag, Aapioa 31 MapTtiou — 2 AtrpiAiou 2017.

(H5) KapaxdAng N., Aépvep A, Adhou T. (2017) «Kataypa@r Kai avadeign Tng dnUIOUPYIKAG
olkovouiag o€ peoaiou peyéBoug TTOAeIg e bottom—up diadikaaieg: O TrepImTwoeig TG Kodavng
kal TNG Adpioag» ota MpakTika Tou 3% Zuvedpiou «AnpioupyikéG Kal MNMoAITIoTIkEG Blopnxavieg:
Néeg Tdoeig kar EgeAiteig otnv ‘Epeuva kai TMoAimikn», MNavteio MavemoTtruio/Popduvico —
Abrva,3-4 Maprtiou 2017.

(H6) KapaxdAng N., Aépvep A. (2015) «AvalnTwvTag BILCIKES TTOMTIOTIKEG OTPOTNYIKES YA TIG
TOAEIG TNG TTEPIPEPEING O€ TTEPiIodO Kpiong: o Beapdg Tng lMoAimoTikAg MpwTtelouoag TG
Eupwtng 2021 wg eukaipia kai atrelAf)» ota [MpakTikd Tou Zuvedpiou «AnPIoupyikh Kal
MoAimoTik Oikovopia: Xwpikég Avatrtuglakég MoAmkég», AMNO — Oetooalovikn,11-12 Aek.
2015.

(H7) MdoTtopa E. KapaxdAng N (2015), «H Adpioa wg 1OAn dpdaong vEWV KOANITEXVWV Kal
TIOMITIOTIKWV OPAdwY - AvaAuon Tou TTONITIOTIKOU TTEPIBAAAOVTOG OTIG pETaiou peyéBoug» oTa
MpakTik& Tou Zuvedpiou «Anpioupyikry kal MoAimioTik Olkovopia: Xwplkég AVATTTUEIOKEG
MoAimikégy», AMNO — ©egoalovikn,11-12 Aek. 2015.

(H8) KapaxdAng N., Katoapadou Z. (2015) «O pdAog Twv JOUTEIWV KAl TWV EKBETEWV TEXVNG
oTnv avaodeifn e€vog aoTIKoU TTPOOPICHUOU: n TrepiTTwaon g ABrvag» Eioriynon ato 4°
MaveAAAvio Zuvédpio MoAeodopiag, Xwpotagiag kai MNepipepeiokng Avamrtuéng, TMXIMA
BéAog.

(H9) KapaxaAng N., Aépvep A. (2014) «Or1 ZuoTddeg (Clusters) MoAimiopou kai o1 MoAITIOTIKEG
OePUOKOITIOEG WG PNXAVICUOI UTTOOTHPIENG TNG aTTaoXOANCNG», Eioriynon otnv Huepida yia tnv
Onuoupyikn oikovouia kai 1i¢ e€eAiéeic otnv EAAGOa, 12 Aek. 2014, MNavteio MNavemoThpio.
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(H10) Zmavog, A. B., Aépvep, A., Kapaxdaing, N. (2014) «Kpitikr} ETriokéttnon tou Biwaoipou
Z1partnyikou Zxedlaouou Tou A” Apxaiou Oedtpou Adpicagy», MaveAAAvio Zuvédpio ERSA,
Mavreio MavemoTApio, 27-28 louviou 2014 (http:/gisc.gr/el/ersa-gr-conference-2014)

(H11) KapaxaAng N., Aépvep A. (2012) «H Zuykévipwon MoAImioTIKwy ApacTnpIoTATWY O€
Kevtpikég Mepioxég Tng MoOAng kai o poéAog tou City Branding: n mepimrtwon Tng ABrvagy,
MpakTika 30V MNaveAAnviou Zuvedpiou MoAeodopiag, Xwpotagiag kai Mepipepeiakhig AvaTTTuéng,
27-30 ZemrrepPpiou, TMXIMA MavemoTtnuiou @socoaliag, BéAog

(H12) KapaxaAng N. Aépvep A., (2011), «H diopydvwaon €18IKWV TTOMITIOTIKWV YEYOVOTWV WG
TUAMG TNG OTPATNYIKAG MAPKETIVYK TWV EAANVIKWVY TTOAEWV» ApBpo aTo 3° [TaveAAnvio Zuvédpio
EAetBepou Xpovou kai ABAnTikoU Toupiouo, TpikaAa, 15-16 OkTtwBpiou 2011.

(H13) KapayxdaAng N. (2010), «IMoAimoTikég Treploxég, AaTIKr AvattAaon kai E¢euyeviopog otnv
ABAva, To Mdvtoeotep kal Tn BapkeAwvn», ApBpo oTa TIPAKTIKA Tou 9°U [laveAAnviou
lewypagikot Zuvedpiou, XapokoTtrelo 4-6 NoeufBpiou 2010, ABriva aeA. 423-432.

(H14) KapaxaAng N. (2010), «lMoNimikég oxedlaopol yia TNV €yKATAOTAON TTOANITIOTIKWV
Blopnxaviwy OTIG KEVTPIKEG TTEPIOXES TWV TTOAEWV: ZUYKPION TPIWV EUPWTTAIKWY TTPWTEUOUCWIV
pe Tnv ABAvax, ApBpo oT1o Mmrepidrtog H., Matrayswpyiou M. (emmiy.), «XwpoTtagia-MNoAsodopia-
MepiBdAAovy aTov 21° aiwvay, oel. 383-395, lMpakTikd Tou 10°¢ AlgBvoug EmaoTnuovikou
uuTrogiou KegpaAoviag ApyooToAl, 2-4 louAiou, 2010, MavemoTnuiakés Ekdooeic @eooaliag,
BoAog.

(H15) KapayxdAng N. (2010), «O1 dopég £peuvag Kal KAIVOTOUIOG wg TTAPAYovVTAG OIKOVOUIKNG
Kal TTONITIOTIKAG TOTTIKAG QVATITUENG OTA €UPWTTAIKA vnoid», ota MNPakTIKa Tou Zuvedpiou
«Tomkég Koivwvieg kar TpitoBaBuia Exkmraideutikd I6puparta: Zuvommapén yia AEgiQopikn
Avarmtuén», MavemoTtApio Alyaiou-Arjpog Podiwv, P6dog 23-24 AtrpiAiou 2010.

(H16) KapaxdaAng N. (2008), «NEeg TTOMITIOTIKEG XPNOEIG O TTPWNV BIOPNXAVIKOUG XWPOUG Kal
TeploxeG: O pdAog Twv O.T.A. kai Tou EBehovTtikou Topéax, 5n MaveAAvia ETTioTnUoVIKY
2uvavtnon TICCIH «To TéAog Twv MNydviwy, Biouynyxavik KAnpovouid kai Metaoxnuatiopoi
Twv MNoAewv». Béhog, 22-25 NoeguBpiou 2007, Anuooicupévo ota MpakTikd NG Xuvdavinong,
www.ticcih.gr.

(H17) KapaxdAng N (2008). «Z1partnyikd Zxédio Avdrmtuéng Tou Afuou Podiwv: MNMpooTITiIKEG
AVATITUENG WG TTPOOPICKOG TTOMITIOTIKOU TOUPIOWOU Kail city break», Topog TMpakTikwyv
>uvedpiou yia Ta 50 xpévia Tng AZTEP, P6dog.

(H18) KapaxdAng N. «AOTIKOG TOUPIOPOG, TTONITIOUOG Kal &pacTnpldTNTEG AVAWUXNAG OTIG
EUPWTTAIKEG INTPOTTOAEIG: H ABAvVa w¢ auyxpovog TTpoopiouds city break» otnv nuepida tng
Akadnpuiag TouplioTikwv MeAeTwv, =evodoyeio St. George Lycabettus, ABAva, 22 MapTiou
2008.

(H19) KapaxdaAng N. (2006), «H diaxeipion kai TTpooAr TTOMITIGTIKWY — TOUPICTIKWY TTEPIOXWV
o€ TTOAEIG pegaiou peyéBoug : EupwTtraikh eutreipia kai BEATIOTEG TTPAKTIKEG» OTA MPAKTIKA
AleBvolg ®opouu «H emixeipnuatikdTNTa WG POXAGS avatTuéng loTopikwy Kévipwvy» Tou
AAfuou KapdAag, KapdAa, 24-25 NoguBpiou 2006.
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Exmraideutikd Eyyxeipidia - Odnyoi — YAIKO E atrooTdoswg eKTTaideuon

MéEAog TnG Zuyypa@ikng Ouddag Tou eKTTAIOEUTIKOU UAIKOU yia To uddnua «Ioépoi, Xopnyieg,
Emevduoeig kar n Aglotroinon Toug ata mTAaiola Twv MoAmoTikwy MoAImkwvy» Tng EZAA
(2018, 2020).

MéEAog TNG Zuyypa@ikrg Ouadag Tou eKTTAIOEUTIKOU UAIKOU YIO TO ETTINOPQPWTIKO TTPOYPAUUaA
«AoTikég AvarTAdoeig» Tou INEIM/EKAA (2016)

Odnyoi peAétng Tou pabAuartog AMKY Oikovopia Tou MNoAimiopou kai Alaxeipion MoAITIOTIKWY
Opyaviouwy 2015 (EI0IKOG ZxedIaoNOG yia €€ ATTOOTACEWG EKTTAIOEUDN).

FAUTITOU K., KapaxdAng N. (2015)., H Biwoiun Avdamruén mpoopiouwy Kai 0 pOAog Ttou
ToupioTikoU  emixeipeiv, Mpéypapua Emkaipotroinong lMNvwoewv  Amogoitwv  (EidIkog
2xed1006G yia €€ aTTO0TACEWS ekTTaideuan) (EmoTtnuoviki EuBivn Mavemaothuio Ayaiou —
ZTaupivoudng 9.).

EmpéAeia uNikou ekTTaideuong Twy oepivapiwv URBACT yia Tnv EAAGda kai Tnv KdTrpo (2013-
2015).

Empéieia uhikou ESPONTRAIN yia Tnv €§ amooTdoewg exkmaideuan (2010).

ZUVETTIMEAEIO TWV TTAVETTIOTNHIAKWY ONPEIWOEWY Tou pabriuarog «MdapkeTivyk Tou ToTTOUY,
TXMIMA, MavemoTiuio Osooaliag (2009)

BiAiokpiTikég/MeTa@pdoelg

Ashworth G, Kavaratzis M. (emmiu.) (2011), Towards Effective Place Brand Management:
Branding European Cities and Regions, Cheltenham (UK): Edward Elgar Publishing oo
TEPIOOIKO, AEIXwpog, 13, 0. 142-149

Metagpaon BiBAiou Tim Hall, AoTikh ewypagia, Ekd. Kpitikr, ABriva 2005

Zuppetoxn oe Emotnuovikég MeAéteg / EupwTraikd Trpoypduuara

Opydvwon I'n, Afuog XaAlavdpiou, lNMpocToiyacia Kal CUVTOVIOUOG €PYOOTNPIWV OUV-
oxediaong pe atdoxo Tnv KAipatikry OudetepdTnta oT0 TTAGiCIo Tou £pyou "Apdaaelg MNMoAiITwy
yia Tnv KAipatik OudetepdtnTa” TTOoU Xpnuatodorteital atr 1o MNpdaivo Tapeio (2021-2022)
Smouth, Mpdypappa Inmpact, Erasmus+ 1.1.2021 (XugpETOXN ME EUTTEIPOYVWHOCUVN)
EpyaoTtrpio ToupioTikou Zxediaouou, ‘Epsuvag kai MoAiTikng MO (Lead Partner), Interreg
Culture Plus, CULTURE BRANDING - STRENGTHENING EXTROVERSION IPA CBC
GREECE-ALBANIA 2014-2020 Greece Albania, 2018-2020.

Xapokomeio MavemmoTtiuio, AAuog ABnvaiwv, ABCities — Area Based Collaborative

Development, MNMpdypaupa Interreg Europe 2014-2020 (Lead Partner: University of Applied
Sciences, Amsterdam).
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AApog Xaviwv — AvéMEic A.E., Ekmévnon Ztpatnyikou Zxediou marketing yia Tov
TTPOadIoPIoUS TNG TAUTOTNTAG Twv Xaviwyv (citymarketing, citybranding) oTto mAaicio Tou
TTPoypAuuaTog ouvepyaoiag Interreg « EAAGOa — KUtrpog 2014-2020», 2018-2019
URBACT, A. ABnvaiwv, URBACT REefill, Reuse of vacant spaces as driving force for
Innovation on Local level- Eptreipoyvwpovag Afjpou ABnvaiwv — EATA (2016-2018)
URBACT Capitalisation Workstream Thematic Report, «Job generation for a jobless
generation: What can cities do to grow jobs for young people», Epsuva yia Tn
®@e¢agoahovikn, Mapiol 2015.

CSIL Milano, Project “Ex post evaluation of Cohesion Policy programmes 2007-2013
financed by the European Fund for Regional Development (ERDF) and Cohesion Fund
(CF) Work Package nine: Culture and Tourism carried out on behalf of the European
Commission, DG Regio (n. 2014CE16BAT034), Country expert for Greece and Cyprus
2014 -2015..

Anfuog KoZavng, Epyaotrpio ToupiaTikoU 2xediaouou, ‘Epeuvag kai MoAITikAG, 2Tparnyikd
2x€010 Mapketivyk Kolavng 2020, 2013 -2016

Afpog Aapioaiwv, AEYAA, EpyacTipio ToupioTikou Zxediaouou, ‘Epeuvag kai MNMoAITIKAG,
21parnyiko 2xédio Mapketivyk tng Aapioag, 2013-2015.

Interreg IV CHARTS, Culture and Heritage Added Value to Regional policies for Tourism
Sustainability, Final Report, University of Thessaly Volos, 2014

CSIL Milano, Territorial Agenda 2020 put in practice — enhancing the efficiency and
effectiveness of Cohesion Policy by a place based approach, Country expert for Cyprus
(EC, DG Regio), 2014.

20AIN  2xédio OAokAnpwuévng Aotikng [lMapéuBaons Anuou Aénvaiwv, TuRua
MoAeodopiag, Xwpotagiag kal MNepipepeiakAg AvarTugng MavemoTnuiou Ogooaliag,
Aeképpprog 2013

IvoTiTouTo lMepigpepeiakhig AvATITUENG, ZTpATnyIKO ZX£B10 AvdaTtiTuéng Mepipépeiag NoTiou
Aryaiou, Mepipépeia NoTiou Aryaiou, 2Upog 2011 (utreuBuvog yia 1o Toupioud — MoANITIGUO,
o1adIkaoieg diaouAeuong).

ESPON, IvoTitouto Mepipepeiakig AvamTuéng, MeAérn Eéeidikeuang Territorial Diversity,
(n peAéTn TpayuatoTroiciTal og ouvepyaoia pe Tn Nordregio —Zoundia, CEFIDEC -
Poupavia, MavemoTiuio MNevedng - EABeTia, Islands Consulting Services - MdATa), Mdaiog
2010 (TeNikr} ékBeon OoTO Www.espon.eu).

IvaTiTouTo Mepipepeiakng AvamTuéng, « MeAérn yia tn Anuioupyia «Kévrpou NMpoBoAriS TG
Ayporikni¢ & MNoAmioTtikiig KAnpovouiagcy» aro Afuo Zapaka, ®eBpoudpiog 2010.
YToupyeio Oikovopiag kar Oikovouikwy, IvaTitouTo Mepipepeiakng Avamtuéng, ESPON
EUROISLANDS study — 2uuBouAo¢ Egapuoyns YIOIA, Abriva - Aougeupoupyo
ZemrréuBprog 2009.

Helsinki University of Technology, Nicholas Favet Architectes, Comparative study on
student housing in Europe- Phase A, Helsinki — Paris 2008 (Rapporteur yia Tnv EAAGSQ).
IvoTitouto Mepipepeiakng AvaTmTuéng, ZTpatnyiké 2x€di0 AvdmTtuéng KaAupvou, Arfpog
KaAupvou - Nopapxiakry Autodioiknon Awdekavrioou, ABriva 2008.
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http://www.espon.eu/

IvoTitouTo Mepigpepeiakng AvaTtTuéng, Aioikntikn AvadiapBpwan Twv YITnpeeoIiwv Kal Twv
Nouikwv lNpoowrmwv Tou Afuou Podiwv, Afuog Podiwv, ABriva 2008.

IvoTitouto lMepipepeiakng AvdamTuéng, Planet .A.E., Emikaiporroinon tou PuBuiotikou
2xebiou tn¢ ABrvag, ABAva 2008. (Zxédlo Apdong 1: «Avadeign Tng ATTIKNG og AieBvoug
®AuNg TouploTikd Mpoopioud pe AixuA TIS ApaoTnpidtnTeg Zuvedpiwyv, MoAImguou Kal
ABANTIOPOUY, Zx€010 Apdong 2: «AvaBabuion Tou PéAou Tng ATTIKAG wg MNoAou 'Epeguvag
— Texvohoyiag, Kévipou [Mapoxng TMMponyuévwyv Ymnpeoiwv kai Edpag AieBvwv
Emyxeipioewv»).

IvoTitouto  Mepipepeiakng  AvAaTTuéng, 21patnyikd  2xédio  Avamruéng  NOTmiag
leAotrovvrioou, Nopapyiakry Autodioiknon Meoonviag kar Nopapyiakr) Autodioiknon
Nakwviag, ABriva 2008.

IvoTitouTto lMepipepeiakAg AvamTuéng, 2rparnyikd 2xédio Avamruéng Awdekaviioou,
Nouapyiakr] Autodioiknon Awdekavriogou, ABriva 2007.

Center for Industrial Studies, European Policies Research Centre, Fraser of Allander
Institute, Marches Polytechnic University, Mazars & Guérard, Evaluation & Pilotage des
politiques publiqgues “Policy guidelines for regions falling under the new regional
competitiveness and employment objective for the 2007 — 2013 period in the fields of the
knowledge economy and the environment, in line with the Lisbon and Gothenburg
objectives”, Country Reports: Greece and Cyprus, European Commission — DG Regional
Policy, Athens 2006 (EuTreipoyvwpoouvn utrd Thv EMOTAPOVIKN €uBUvn Tou KaBnyntA Nik.
KoévaooAa).

IvoTitouto  Mepipepeiakng  Avarmrtuéng, TEMES, Avarrruéiakd  2xédio  Tepioxic
OAokAnpwpévng ToupioTtikh¢ Avarmruéng (NOTA) Meoonviag, ABAva 2005.

IvoTitouto lMepipepeiakng AvamTuéng, MeAétn yia Ta  Avarrtugiakd  Kivntpa otnv
Mepipépeia Notiou Aiyaiou, Kowvoriknp lMNMpwroBoudia EQUAL, «Nnoiwrikry ZuutroAireia-
looriun MpoaBaon», levikA Ipauparteia Mepipépeiag Notiou Aryaiou, ABriva 2005.
IvoTitouto  Mepipepeiakng  Avarmtugng, [Mpdypauua Kaivotopikwv  Apdoewv NG
Mepigpépeiag Z1epeds EANGDAG (RISE), xpnuatodotoUpevo atmod Tnv Eupwtraikr EmmitpoT)
— TA NepipepeiokAg TMONTIKAG. MeAéree  epapuoyns Twv KEVIPWY  TTOAITIOTIKAG
mAnpogdpnons 2kupou, Kaprrevnoiou kai AIGOPIKIOU Kal TwV KEVIPWY  EIKOVIKAG
mpayuarikotnrag Stellart Aauiag, Opxouevou, paBiag, Kapuorou kai Ppaykiorag, ABAva
2003.

KapaxdAng N., MamavikoAdou ., Communication and Publicity Study of the RISE

Programme, IvaTitouTo lMNepipepeiakng AvarTuéng kai Press Com, Athens 2003.

ZUPMETOXNA O€ EMITPOTTEG DISAKTOPIKWY SiaTpIfwv

EtmiBAeyn :

Auyepn MNetpidou (lavoudpiog 2023-

KwvoTavrivog KriaTou (loUAiog 2023-
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MéAoTg
Buloe

MéAog 7pehoug

Kapayiavvng MavemrotAuio @ecoaliag Mdaiog 2023

ZUPMETOXN O€ KPITIKEG ETTITPOTTEG CUVESPIWV/CEHIVAPIWV/TTEPIOSIKWV

lNepiodika

E€wTepikdg kpITAG oTa dieBvr emoTnuUovika Tepiodikéd European Urban and Regional
Studies, Cities kai Journal of Place Management, Development. International journal of
environmental research and public health, Sustainability ,

MéAog Tng EmoTtnuovikng EmTpotm¢ kai Kpithg 010 TTEPIOBIKG «AEIXWPOGY.

O¢piva aguivépia

AlopyavwTtig/AIddoKkwv Tou Bepivol TravetmioTnuiou «Erfgoed en Stedelijk Beleid, pe Oéua
N Oxéon moAng Kai moAITioTIKIG kAnpovouiacy Outpéxtn kai ABriva, Zemréupplog 2018,
2019 (yia 1o 2020 avaBAROnke Adyw TTavonuiag).

AlopyavwTtig/AIddoKkwyv Tou peTaTTTuXiaokou oepivapiou «Confronting the Classics», Royal
Netherlands Institute of Rome, Netherlands Institute of Athens, Pwun — A6nva, 8-22
louviou 2015 / Pwun-Adrva 8-22 NoguBpiou 2016.

Exkmraideutig - EionyntAg oto Ogpivo lMavemoTtiuio URBACT, Pértepvrap, Erasmus
University Rotterdam, 24-26 AuyouoTtou 2016.

AlopyavwTng/AIBGoKWY Tou ETACIOU PETATITUXIOKOU oepivapiou «Between Marble and
Concrete: Heritage and Urbanism in Athens, 19t to 21st centuries», Research Institute for
the Heritage and History of the Cultural Landscape and Urban Environment Free
University of Amsterdam, Netherlands Institute Athens, 17-28 louviou 2009/14-27 louviou
2010.

2uvédpia

MéEANOG opyavwTIKAG ETMITPOTINAG Kal KPITAG aTo AlgBvEg ouvédpio Tou International Place
Branding Association (IPBA) 2019, BoAog 27-29 Nogufpiou.

MEAOG TNG ETTIGTNPOVIKNG ETTITPOTING O10pYAvVWaNG Tou KUKAoU aulnTtiaewv o1o OAAavdIKd
IvoTitouto ABnvwv “Athens, modern capital and historic city New challenges for heritage
management”, ABiva, 2013-2014.

MENOG TNG €TMIOTNUOVIKAG €MMITPOTIG Tou 5° [MaveAAviou Zuvedpiou [MoAcodopiag,
Xwpotagiag kai Mepipepeiakng Avamtugng (BoAog 25-27 Zemrt. 2018), 4° MNaveAArviou
>uvedpiou MoAeodopiag, Xwpotagiag kar Mepipepeiakng Avamtuéng (BoAog 25-28 Zetrr.
2015) ka1 Tou AigBvoug Zuvedpiou ‘Changing Cities”, Skiathos 18-21 louviou 2013.

MéAog EtrioTnpovikrg kal OpyavwTikAg ETITpoTrAg Tou 19V kar 2°Y MNaveAAnviou 2uvedpiou
Marketing ka1 Branding Tommou, TXMITA —TMavetmmotipio ©socoaliog BéAog 30 MapTiou-1
Atrpihiou 2012 kai “Adpioa , 31 Maprtiou — 2 AtrpiAiou 2017.
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MéAog TnG OpyavwTikrg EmiTpoTg Tou AieBvolg 2Zuvedpiou «Regional Competitiveness
and Innovative Creativity”, EupwTrdiki Emtpoti - [lMepipépeia Ztepeds EAAGSOG —
IvoTitouTo Mepipepeiakng AvatrTuéng, Kauéva BoupAa 27-28 Mdiou 2004.

Méhog Tng Opyavwtikng EmTpotg Tou AigBvolg Zuvedpiou «European City in
Comparative Perspective» 1o oTroio TTpayparotroienke otig 27-30 OkTtwppiou 2004 otnv

ABAva.

Emitpotrég

Epmeipoyvwpovag E.E. DG Regio — Agiohoyntriig H2020 / Marie Sklodowska Curie (2019
- 2022) EupwTtraikdg ExteAeoTik6G Opyavioudg ‘Epeuvag (European Research Executive
Agency - REA).

Eupmreipoyvwpovag E.E. og 8éuara moAimiopolu (ECAS — EACEA) — Méhog de€apevig
EMTTEIPOYVWHOVWY yia Tnv agfloAdynon Twv @akéAwv Tou Beopol TnG TMOMITIOTIKAG
MpwTtevoucag TNG Eupwttng/ Méhog EENC.

MéAog TpipeAoUg EmiTpotrig Mapahafrig Tng MeAétng EmmTwoewv tng EAsucivag 2021
€K pépoug Tou YTMOA. .

MéAog TMevrapeAoug Emitpotg ACloAdynang Aithocwv MoAimioTikwy Opyaviouwy Kal
Emixeipocwy yia mn mpodokAnon «Alebveig Zuvepyaaieg» Tou YTITOA (2020)

ECwTepikd péAog alloAdynang Tng Ztpatnyikng AvBekTikAg MNMOAng Tou A. ABnvaiwv.
MéAdog emTtpotAg aloAdynong Tou Alaywviopou 18swv  Avadeigng lMNpotdoewv
TouplioTikwyv TTokETWY (Interreg EAAGdag ITahiag, APAZH 4.2) - «Contest of ideas and
execution» aTo TTAQiolo TOU épyou Innovation Culture and Creativity for a
new Economy — I.C.E kwd. 15.11.02,» TMEA Autikfig EANGSag, MNdarpa.

Eionynosig og Metamrtuyiakd NMpoypdupara:

EwTepikdg AIddoKkwyv e €101 ynon ato XapokoTreio MavemaoTtAiuio — Sustainable Tourism
Development: Cultural Heritage, Environment, Society (2020)

E€wTepikdg Aiddokwyv pe elofiynon oto Xapokotrelo MNavetmothpio — MeTaTTTuyiakd atnv
Epappoopuévn Mewypagia kai Aiaxeipion Tou Xwpou (2018)

Juvepydtng padnuatog (ue cionynoelg) oto MetamTuxiakd Mpdypaupa «MOAITIOTIKN
Alaxeipion» Tou Tunuatog Emkoivwviag, Méowv kai ToAmopou Ttou [Mavreiou
MavemoTtnuiou Tou paBriuartog: «MoAimioTikd MdapkeTivyk Kai Emikoivwviar, I’ EEaunvo
(&16. M. ToakapéoTou) (2010).

>uvepydTtng padnuatog oto Metatrtuxioké MNpdypaupa tou TurjuaTtog KoivwvioAoyiog Tou
Mavteiou MavemoTtnuiou Tou paBAuartog: «NeogAAnvik Koivwvia kar EupwTraikn
‘Evwony, [’ EEaunvo (2009).

AIBOKTIKA cuppeToxry ota pabiuara «Modétnta Zwng kai n AToTiUNoR Tng» TOU
METATTTUXIOKOU TTpoypdupaTtog «lepiBaAAov kal MNoAn» Tou Tufuarog KoivwvioAoyiag Tou

MavemoTtnuiou Alyaiou (2009)

Eionynosig og ouvédpia Kal NueEPideg KATOTIV TTPOCKANONG (e1TIAOYR)
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MpookekAnuévog olIANTAG oTn d1adikTuakn nuepida «How is Covid 19 effecting tourism?
The role of ethical and sustainable practices®. H culrjiTnon mpayuatotroildnke ato TTAicio
™G oeipdg Cooperative City in Quarantine atmé tnv Eutropian o€ ouvepyaoia pe 10
URBACT, 10 Generative-Commons kai To OpenHeritage.eu, 10 AtrpiAiou 2020.
«Kaivotopeg pop@ég  dlaxeipiong Kal  XpNHOTodoTNONG TTONITIOTIKWY  OPYAVIGHWVYY,
eionynon otnv nuepida tou YITMNOA — Tpageiou Anuioupyikp Eupwtin «Ta Néa
Emyxeipnuatikd Movtéda oTtov TMoAImioyd w¢ pia ammd  TIG TTPOTEPAIOTNTEG TOU
Mpoypdupatog Anuioupyikr) Eupwtn», Aifadeid, 26 deBpouapiou 2019.

«Kaivotéueg pop@ég dlaxeipiong Kal  XpnuatodoTnong TTOAITIOTIKWY  OPYAVIOHUWV»,
eionynon otnv nuepida Tou YMTMOA — [pageiou Anuioupyiklh Eupwtn «Ta Néa
Emyeipnuatikd@ MovtéAha oTtov TloAmopyd w¢ pia ammd TIG TTPOTEPAIOTNTEG  TOU
Mpoypdppatog Anuioupyikr) EupwTn», Mouoegio AkpdtroAng, 4 louAiou 2018.

Athens’ touristic appeal as a city in crisis: The image of “New Berlin, “solidarity tourists”
and a contested city identity, Position Paper at the 'Troubled Attractions — Tourism in
contested places’ Workshop, Tourism and Place Making Research Group Leicester
University, Leicester 5-6 louviou 2018.

«Biwaoiueg otpatnyikég eravaypnong Blounxavikwy Xwpwv: MoAITIOTIKEG KAl TOUPIOTIKEG
emodpdocig», €iIcAynon otnv nuepida «160 xpdévia Made in Greece», Tou Mouaceio
dwragpiou ABrivag 23 Maptiou 2018.

«AladIkagieg oXedIAOPOU OTPATNYIKWY PAPKETIVYK / branding TTOAewv pe TN GuPPETOXNA
TwVv TTOAITWV: AINfUUATO Kal TTPOOTITIKEG» OTO KUKAO oulntrioewv «Nation branding,
Place branding, Destination branding & City branding: OswpnTiKéG TTPOCEYYIOEIG Kal
peAéTeg TrepiTTTwong», .M. T.LLLE Neipaidg 27 lavouapiou 2017.

«lMoAeig o kpion: O1 TpokAnoelig TNG AoTIKNG ATCévTag TnG E.E. petd 10 ZUpgpwvo Tou
AuOTEPVTAU>», €1I0AYNON OTNV nuePida «H TOTIKA autodioiknan oTn clyxpovn €TTOXN
MpokAnoeig kai MoAImkég atnv EAAGDa kal atnv EupwTtn», Afuog Aapioaiwv, Adpica 22
deBpouapiou 2017.

Eiofjynon pe Bépa «ETTavdypnon Kevwv KTnpiwv yia TTOMITIOTIKOUG Kal KOIVWVIKOUG
oKoTToUG» oTnv Huepida pe TiTho «Biwoiun Aotk Avattuén — H MeydAn MpdkAnon Tou
21ou Aiwvay, , EBviké MetaoBio TlMoAutexveio- ZxoArp Aypovopwv Totroypdowv
Mnyxavikwyv, Gr-RAC, AAuog KopudaAAlou, 9 Aekepppiou 2016

«City branding kai TTONTIOTIKA avalwoydvnon ToAewv: Xuvdudlovtag Tnv £Qapuoyh
TIONITIOTIKAG OTPATNYIKAG HE TNV BeAtiwon Tng eikdvag upiag moANG» Elorynon otnv
Huepida «lMoAimiopdg, Kivntrpiog Atvaun TomkAg Oikovopiag kai KolvwviKAg Zuvoxrgy,
YINO — Ipageio Anuioupyikig Eupwtng — EETAA, ABriva 12 louAiou 2016

Eioynon - Zuvroviopog EpyooTtnpiwv otnv  dinuepida Huépeg  KolvwVIKES
Emixeipnuarikérnrag, Anpog ABnvaiwv /EATA MUpTiAAo 10-11 louviou 2016.

"H mmpdkAnon TnG oAoKANpwuévng aaTIKAG avaTTTugng: H eptreipia Tou URBACT Kai Ta véa
XPNUATOdOTIKA epyaAeia” oTnv nuepida «AvraywvioTikda MNpoypdupara g E.E. kai ToTTkA
Autodioiknon - Avarrtuglakég MNpwtoBoulicg OTA», Afuog Aapicaiwv, Adpioa 15
AekepBpiou 2015.
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“Museum Education. Vision and opportunity for a school without discriminations”, paper at
the 2" International Conference on Reimagining Schooling, Thessaloniki 24-26
September 2015 (with Makris K,).
«lMoAmopdg kai Biwoiyn aoTik avaTtugn: AvalntwvTag 1o poAo Tou poudegiou oTn
ouyxpovn TOAn» OuiAia otnv Huepida pe agopun tnv Huépa twv Moucceiwv pe B€ua
«2ulnrwvrag yia éva Biwaiuo pouacio», NaAid Katrvatmodrkn, KafdAa 30 Mdiou 2015.
MpookekAnuévog ouIANTrAG oto workshop «Job Generation for a Jobless Generation” aT1o
URBACT Festival Riga, http://cityfestival.urbact.eu/ 6-8 Mdiou 2015.
Eionynmg — ZuvTovioTAG OTIG Nuepideg evnuépwaong URBACT Il og ABriva (14.12.2014)
ka1 Aeukwoia (8.2.2015, 11.10.2018)
“Avartuén pe NMpwtofoulia Twv Totmkwy Koivottwyv —CLLD/TAMNTOKY, Eiorjynon otnv
Huepida pe Béua Epyaleia acipdpou aoTikrg avdamruéng 2014-2020: wg o1 TTOAEIg
duvavTal va weeAnBouv amd Tn xprion Toug;” Alopydvwan: Ytoupyegio AvaTtuéng Kai
AvtaywvioTikoTnTag — URBACT, @ecoahovikn 11 louviou 2014.
«Promoting Athens as a cultural tourism destination: Key issues» «Eiocynon otnv
Huepida «Rebranding Athens: Culture, Tourism and Visitor Experience» 1o TTAQicIOo TOU
KUkAou oulntrioswv Athens, modern capital and historic city: New challenges for heritage
management, Netherlands Institute of Athens, ABAiva 25.10.2013
“Trparnyikég AotikAg Avalwoyovnong, City Branding kai AvapdadBuiong AOTIKWY
Mepioxwv: H gutreipia Tou Ayatepvtap”, Eioriynon otov KikAo EkdnAwoewv ®avrdoou
nv [16An, Ayiog Anuntpiog 2011, 19 NogufBpiou 2011, Ayiog AnpnTpIog.
«lMpoypapua Territorial Diversity - Eda@ikf MoikiAopop@ia». Eioriynon oto cuvédpio
ESPON INTERSTRAT, Ta esupnuara tou ESPON ornv umrnpeaia evog véou uttodeiyuarog
repipepeiakns avamruéng, 8 NoeguBpiou 2011, MavTeio MavemmoTtriuio ABrva.
“Néa epyaleia aoTIKAG TTOMITIOTIKAG QVATITUENG: XWPIKEG CUYKEVTPWOEIG KOI BEPUOKOITIOEG
ToNITIopoU”, Eigriynon ato 2° Zuvédpio Athens EQUUS 20711 “lMoAmiorikn Oikovouia Kai
Avarrruén”, YTIMOT, 4 Maiou 2011, ABrAva.
«Ta @eoTIBAN WG PETO TOTTIKAG TTOMITIOTIKAG TTOAITIKAG OTIG JEGAioU PEYEBOUG EAANVIKEG
TOAEIGY, e10rynon aTo Zuvédplo «Alopydvwaon PeoTIBAA: Taoelg, ECeAiCeig kal MpokAnoeig
yia Tnv TotmikA Autodioiknon», 16-17 louviou 2010, MévTeio MavemoTtipio - Afjpog Bupwva
(ME NT. KévooAa).
«The regeneration of inner city neighbourhoods with the help of culture and leisure: The
case of Psiri in Athens», Eioflynon oto eupwtaikd oepivapio pe TiTho «Heritage and
Citizenship”, Tuua Apxitektovikig MavemoTtnuiou Bauhaus, Baiudpn 4-5 NogufBpiou
2009.
«Kaivotépeg Wnoiakég Mapeppaocig atov ToupiaTikd Touéar, otnv Huepida «Karvotdueg
Mop@ég Toupiopou kai n ZupBoAr Toug atnyv Mepipepeiakr) AvamTuén», YIM.T.AN. — TEAK
EuBoiag, XaAkida 8 Madiou 2009.
«KaivoTopikéG MoAITIOTIKEG ZTpaTnyIKEG Kal MAPKETIVYK MPoopIcUoU: BEATIOTEG TTPOKTIKEG
TOAewv otnv EANGSa kai Tnv EupwTtn» otnv EupwTraikn Xuvdidokeywn «[oMITIOTIKOG
Toupiopédg kar Opyaviopoi Autodioiknang», Nopapyxia ABnvwy - EupwTraikdg Opyaviopodg
21partnyikou MNpoypaupaTtiopou, Meipaidg, 28-30 Maptiou 2008.
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«H onuacia Tou TOAITIOTIKOU TOupIoWOoU yia Tnv AvaTmTugn tng leAoTTrovvrioou» oOTO
ouvédpio Tou YTroupyeiou ToupioTikAg AvaTttugng kai Tng Mepigpépeiag MNeAotTovvrioou yia
TNV «ToupioTikr Xdapta 2007 - MeAotrévvnoog», Kahaudra, 18 AtrpiAiou 2007.

° «H ToAmoTIk ) TTOAITIKA Twv O.T.A. w¢ TTaPAYyovTag TOTTIKAG avaTTugng», oTo «1°
2uvédplo yia Tnv AtracxoAnon» tou Afuou MNueadag, MNuedda, 11 Noguppiou 2005.

o  «AIopBpwTIKA vNOIWTIKA TTONITIKA TNG EupwTraikng 'Evwong oTn véa TTPOoypaupaTIKL
Tepiodor, o010  «AvamTugiaokd Zuvédpio TG Nopapxiog Awdekaviioou pe Bépa
«Awdekavnoa, x0eg, onuepa, aupioy, Pédog, 27-28 Mdiou 2005.

e «Regional Innovation in Sterea Ellada: Environmental Issues, SME’s and Cultural
Tourismy» aT1o AleBvég Zuvedpio Tou AikTuou ERIK Workshop: “Regional Foresight: a tool
to enhance regional development in a knowledge- based economy”, Adpica, 12-13
deBpouapiou 2004.

e  «AvarTugiakd Kivntpa oTo vnoIwTIKO XWEOo», TTapouaiaan aTo TTAQICIO TNG TTPWTOROUAIag

Equal Notiou Aryaiou, EppoutroAn (7 NoepBpiou 2004), P6dog (13 NoepBpiou 2004).

MapakoAoUlnon EIdIkwyv Zeuivapiwyv

2020: Zepivapio xpnong on-line gpyaleiwv oto TTAQiCI0 TNAESIAOKEWNGS VIO TO CUUMETOXIKO

oxedlaouo (COVID19 response), Placemaking Europe, AlIadIKTUOKO GEUIVAPIO.

2013: Zepivaplo Zuppetoxikng Hyeoiag oto Aaiolo tou URBACT, Mapiol.

2009: Zupuetoxn oto Financial Managers Seminar tou ESPON, Bpu&€AAeg.

2005: E¢eidikeuan otnv Oikovopikr Aiaxeipion MNMpoypapudtwy Twv AlapBpwTikwv Tapegiwy TG
EupwTaikig ‘Evwong — TlMapakoAouBnon efeidikeupévou KUKAOU €1I0NYACEWY  Kal
epyaaTnpiwv pe TiTAo «Developing the Project Pipeline for Structural Funds Operations»

(EupwTraikd IvoTitouto Anuéoiag Aioiknong — EIPA), MdaoTpixt

N'vwoeig H/Y/ EE atrooTdoewg ektraideuon

e [liototroinon ota BepaTikd avTikeipyeva "Avolktiy & €€ Armootdoewg Ektraideuon”
ka1 "TexvoAoyieg MAnpogopiwv kai ETmikoivwviwy”, Movada EcwTepiking AgiloAdynong kai
Empopowong (MEAE), EAT, louAiog 2016.

e  Online Extraideuon otn xprion epapuoyns moodle yia EE amooTdoewg ekTraideucn yia Tig
avAayKeg Tou TTpoypduuatog EPSONTrain, ABriva

e  Kdaroxog Mototrointikou IC3 tng Certiport (Epyocia oe mepidAAov MS Windows, MS
Office, xeipiouo Internet, Outlook Express, Excel, Powerpoint), ®epoudpiog 2008.

Zéveg NAwooeg

1. AyyAikn : Apiota (Proficiency of Cambridge)

2. OAAavdIkR: ApioTa (Certificaat Uitgebreide Kennis van de Universiteit Leuven-ETrdpkeia
A1daokaAiag)

3. Tlepuavikh: Kahd (Oepivo Mavermotiuio oto Albert-Ludwig Universitaet Freiburg)

Noitrég EmmioTnpovikég ApaoTnpioTnTEG
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MéAog Tng AieBvoug Evwaong MoAeodopwv-XwpoTtakTwy (ISoCaRP)

MéEAog Tou BIKTUOU €IDIKWY OTIG AOTIKEG TTAPEPPATEIS o€ eTTiTTedO yeITovidg Placemaking
Europe https://placemaking-europe.eu/people/

ZuvepydTng - ApBpoypdgog ato Citybranding.gr.

ApBpoypagia og kKAadIKa TTEPIOdIKA Kail blogs (TourismPress, K& )

E€wtepikdg Zuvepyatng EHT Zurich (Chair of Architecture and Urban Transformation) —
Field Trip Athens Piraeus 2020

MéAog Tng Opdadag Tourism and Place Making Research Group Tou lNavemmoTnuiou Tou
Leicester - ZUPMETOXN WG TTPOCK. OMIANTAG OTO £pyacThplo pe BEua «Troubled Attractions
— Tourism in contested places 10 2018.

MEAOG TNG OUMPOUAEUTIKAG OpAdAG €EWTEPIKWV EUTTEIPOYVWHOVWY TNG OTPATNYIKAG
AvBekTIKOTNTAG TOU Arjou ABnvaiwv.

MéAog TnNG oudadag Triple | TTou atroTeAgital atrd KOAMITEXVEG KAl EPEUVNTEG PE OTOXO TN
OIETTIOTNMOVIK avTaAAayr] yvwong.

MéAog Tng opddag epyaciag “Urban Management and cultural policy of city” Tng ENCATC
(www.encatc.org/cult-management-city/?page_id=15).

MéAog EAANvIKwyY kal AieBvwv ETmioTnuovikwy ZuAAdywv: European Expert Network on
Culture, EAnvIk6 TpApa TICCIH, European Regional Science Association, ZUAAoyog
EMAvwy Mepipepeiohdywy, EMEKZA, SD-Med, Boekman Foundation, Culturelink,
ENCATC, AESOP, TourMis, 2UA\oyog Atropoitwv OAavOIkwy MNavemoTtnuiwv EAAGSag
(Dutch Alumni).
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